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About Angela Aiello?



 
 
 
 
 
 
 
 
 
 
 

Meet  Super Wine Girl
 

Known as @SuperWineGirl, Angela brings adventure, fascination
and excitement to the world of wine. She is a respected wine, food

and culinary expert, journalist and writer, Influencer, host and
hospitality maven. 

 
She loves to taste, talk and teach and is the regular on-air expert
for CTV Your Morning, CHCH Morning Live, various radio shows and

has her own show called 'The Juice'. 
 

With owned and earned channels to share wine brand stories, she
has her finger on the pulse and the rapt attention of key players in
the industry. Leveraging her network, writing and production talent
across her platforms she helps wine brands and regions tell their

stories to captive audiences in fascinating, fun and emotional
ways through TV, writing publications and social media.

 
 

https://www.angelaaiello.co/super-wine-girl-blog/categories/shows


 
Top Candidate for IWSC Wine Communicator of the Year 2021

Recognized in View the Vibe magazine's Top 60 inspiring women in Toronto, 2021
Brock University Distinguished Graduate Award Winner, 2021

George Brown College Industry Partner Award 2019
Top 40 under 40 Award winner for Business Link Magazine,  2015

Ontario Hostelry Institute Top 30 Under 30
The Promoter of the Year Award for Journalism/Media for VQA Ontario

George Brown College Sommelier Certificate Program 2015
Spanish Wine Specialist Certificate 2020

Women in Wine Harvest Scholarship program 2018
For more, visit Angela's LinkedIn profile here>>

 
 

PROFESSIONAL
ACCOLADES

https://www.linkedin.com/in/angelaaiellosuperwinegirl/


1 MEDIA
 
Your brand story can be shared with consumer
groups on various media platforms, from  TV,
magazines and radio and social networks.

2 SWG can educate about your brand or region with
rich conversation and storytelling around key
messages in articles and social campaigns.

EDUCATION

3 SWG will promote your brand or region and
promotions to align with consumer trends and
interests through wine, travel, food and drink.

PROMOTION

Telling Your Story





1 TELEVISION
Leveraging traditional media, SWG brings to life key
messages around taste, travel, unique wine regions
and value propositions. 

2 Using all of her regular editorial partnerships, SWG
communicates key messages authentically and
truthfully across a range of media platforms.

ARTICLES

3 Using the power of digital, SWG can leverage
premium photography, stories and brand
partnerships to increase brand awareness.

SOCIAL MEDIA

Sharing the Magic



 

Media Outlets
 
 

S T O R Y T E L L I N G  I S  A T  T H E  H E A R T  O F  A N G E L A ' S  W O R K .  
H E R  A U D I E N C E  I S  L O O K I N G  F O R  W I N E  R E C O M M E N D A T I O N S  

T O  S U I T  T H E I R  N E E D S  &  T H I S  I S  H O W  S H E  D E L I V E R S .

 
ON-AIR  WINE  EXPERT  

 C H C H  T V  M O R N I N G  L I V E
C T V  M O R N I N G  L I V E  A C R O S S  C A N A D A

' T H E  J U I C E '  -  R E G U L A R  S W G  E P I S O D E S  O N  Y O U T U B E
 

PUBL ICATIONS
V I E W  T H E  V I B E  -  W E E K L Y  D R I N K S  C O L U M N I S T

W A N D E R E A T E R   -  D R I N K S  E D I T O R
G E N T S  P O S T  -  D R I N K S  E D I T O R

H O L R  M A G A Z I N E  -  R E G U L A R  W I N E  C O L U M N I S T  
D I S T I L L E R Y  D I S T R I C T  M A G A Z I N E  -  M O N T H L Y  C O L U M N I S T

 
 

AUDIENCE BREAKDOWN
1 5 K  F O L L O W E R S  O N  I N S T A G R A M
2 , 9 7 7  F R I E N D S  O N  F A C E B O O K  

1 , 1 5 0  F O L L O W E R S  O N  F A C E B O O K  P A G E
1 , 1 5 0  S U B S C R I B E R S  O N  E - B L A S T  L I S T

5 0 0 +  C O N N E C T I O N S  O N  L I N K E D I N
 
 
 

https://www.instagram.com/superwinegirl/
https://www.linkedin.com/in/angelaaiellosuperwinegirl/


 TV
CTV YOUR MORNING & CHCH TV MORNING LIVE

Canadians Aged 25-55
suburban families income -  per capita of $75k

 50% Female / 50% Male
Vancouver / Calgary / Edmonton / Ottawa / Golden Horseshoe

PUBLICATIONS

SOCIAL 
SUPER WINE GIRL INSTAGRAM

North American Network
31% aged 25-34; 25% aged 35-44; 16% aged 18-24

47% women; 53% men
84% Canadian; 6% American

19.5% Toronto/ 3% Montreal / 3% Hamilton /  3% Ottawa

 
VIEW THE VIBE / WANDEREATER / GENTS POST 

Canadians Aged 24-44 y/o
60% Female / 40% Male 

 Toronto / Calgary / Edmonton / Vancouver / Ottawa/ Montreal
Content pushed to Toronto Transit Commission with over 1M Impressions/article

 

Data & Metrics













 
For More Visit her Websites

 www.AngelaAiello.co
www.SuperWineGirl.com

 




